' TOP 3 DESTINATIONS * COST PER ATTENDEE PER DAY [ FOCUS ON '"WHY' ]

Set clear objectives from the start
and use them to define your budget.
Put a major emphasis on attendee

v
engagement and then measure.
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Make the whole process as simple as

‘ 3 possible.

Bangkok

Use technology to make conversations
easier, and create user-friendly
personalized experiences.

Plan for the amount of risk for each
situation including physical and
cybersecurity, and do not inconvenience
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